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Mailennium survives 
and thrives in tough 

economic times

AFTER HOURS

Laura Artibello (centre), president of Mailennium, a printing and large volume mailing business, has adapted to the 
harsh financial times. Her company diversified and is now also handling survey processing and data research.
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BY SAYWARD SPOONER

On the outside she’s soft-spoken, self-
deprecating and known as The Posh to her 
charity boxing chums, but there’s a lot more 
to Laura Artibello, president of the 
Mississauga-based Mailennium, than is 
obvious.  Mailennium is the direct mail 
company she started back in April of 2000 
that offers the full range of mail fulfillment 
services.  

All Artibello knew was that she wanted to 
purchase a business, and this seemed like a 
good idea at the time. 

While she didn’t have any direct experience 
in the direct mail industry, she insists that her 
years of experience as a mortgage collector 
and lift truck sales person prepared her for 
anything she’d need to be prepared for in the 
business world today.  After working for a 
couple of different banks right out of high 
school during the 1980s, at the height of one 
of the worst recessions ever, she stumbled 
into the lift truck industry. 

 “I knew nothing about [it],” she says.  But 
she worked her way up in a male-dominated 
business and became the first woman in 
Ontario, if not Canada, to sell lift trucks.  
From there she “fell into marketing,” as she 
puts it, and now owns her own business.  

A business that “grew quite quickly,” says 
Artibello. She started with just two employees 
back in 2000 and now has 16 full-time 
employees,  mostly working as data-
processors.  

What they’re doing, says Artibello, is 
“taking people’s data files and cleansing them, 
and getting them prepared for an accurate 
delivery if you’re using the postal method for 
communication.” 

 That means sorting through data, purging 
duplicates, and running an accuracy report to 
Canada Post and the United States Postal 
Service bureaus, explains Artibello.  “When 
you receive a personalized direct mail piece in 
your own mail box, it may have very well 
come from us,” she says.  

And because she’s used to adapting, 
Artibello has pinpointed a new way for 
Mailennium to expand its services. 

 In 2008 she had a risk assessment done of 
the business and realized she needed to make 
big changes. She anticipated the recession 
and prepared for it before most of us were 
aware there was even going to be one. 

 Partly to compensate for loss of huge 
dollars and jobs in the economy as a whole, 
but also to combat “the electronic wave,” 
which has created a big shift in the traditional 
mailing business, Artibello invested in new 
software. 
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Delivering
the goods

Contact Our Corporate 
Wellness Manager today!

Start your company on the path to a 
happier and healthier workforce!

Raj Jain 647-300-3166
Raj.jain@premierfi tness.ca

“Statistics compiled by Health Canada 
point out employees who exercise can 
have an almost immediate positive 

impact on your company.”

A SAMPLING OF OUR FUN 
LUNCH AND 

LEARN SEMINARS:

• Effective Stress Reduction Tips
• Losing Weight and Keeping It Off

• Get Fit - Stay Young
• Fitness and a Positive 

Mental Attitude
• The Best Workout to Get in Shape

•Fifteen Minutes a Day to a 
Happier, Longer Life


